PRINT’S REGIONAL

W &/Mi
DESIGN/ANNUAL 2005

America’s National Design Competition

You know your creative worth. And if your work is chosen in this
highly respected and selective competition, the entire design field
will know it, too: All winning work will be featured in PRINT's
Regional Design Annual 2005, the only comprehensive profile of
design in the U.S. See back for details.

Deadline: March 1, 2005
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ANNUAL 2005

America’s National Design Competition

Coll Jor Eprtvies

PRINT'’s Regional Design Annual 2005 will provide the only

comprehensive design profile of the U.S. To submit your work for

possible publication, enter this one-of-a-kind competition. All

winning entries will receive Certificates of Excellence, and will
be featured in the December 2005 issue of PRINT.

WHO IS ELIGIBLE?

Any art director, designer, illustrator, photographer,
etc., working anywhere in the 50 states and the
District of Columbia.

WHAT IS ELIGIBLE?

Any printed communication published or appearing
in the U.S. between January 1, 2004 and December
31, 2004.

CATEGORIES

01. Annual Reports

02. Brochures/Catalogs/Flyers

03. Book Covers/Jackets

04. Environmental Graphics

05. lllustration/Photography

06. Invitations/Announcements

07. Letterhead/Logos

08. Packaging (consumer goods, CDs, etc.)

09. Posters

10. Advertising (print)

11. Editorial (magazine and newspaper covers/
spreads)

12. Self-Promotions

13. Wearables (T-shirts, hats, etc.)

14. Miscellaneous

HOW TO ENTER

1. Send the actual printed piece; unmounted,
please, but well-protected. Do not send slides—
except in the case of packaging, billboard and
signage entries. Entries cannot be returned, so
do not include a self-addressed stamped
envelope with your entry.

2. Make two legible copies of each entry coupon, so
you have three in all (one original and two copies) for
each coupon. One entry coupon must be taped—no
paper clipsl—to a back corner of each entry submit-
ted. Include the other two copies with your payment.
Each piece in a campaign or series must have an en-
try coupon taped to the back. Fill out entry coupons
as completely, accurately and clearly as possible.

In a few words (on a separate piece of paper), state
what the entry is or its purpose. For symbol and logo
entries, state the nature of the client’s business. The
entry fee and two copies of each coupon must be
enclosed with each package of entries.

Note: Artists’ reps who submit entries must state
their artists’ locales on entry coupons.

3. Make checks payable to:
PRINT'’s Regional Design Annual

ENTRY FEES

Single Entries

1 PIECE. oot $30
2 PIBCES. .ot $60
B PIBCES. i $90
4 DIBCES. .t $120
D PIBCES. .t $150
B PIBCES. ... $180
7 OF MOIE PIECES. ... v, $195

Campaigns and series*

(3 or more pieces in each submission)

1 submMISSION. ...
2 submissions
3 0r more suUbmisSIoNS.........ccovviiiiiii $195

*Ad campaigns, book cover series, corporate
brochure series, poster series, etc.

Please note the entry-fee cap of $195. Submit as
many entries as you like (single entries, campaigns
or series, or a combination of the two) but don’t send
more than $195! Any packaging entry, whether a
single package or a family of packages, will be con-
sidered a single entry (fee: $30). Any letterhead entry
that consists of stationery, envelope and business
card will be considered a single entry (fee: $30).

MAILING DEADLINE
Entries must be postmarked no later than
March 1, 2005.

MAIL ENTRIES TO:

PRINT'’s Regional Design Annual
4700 East Galbraith Road
Cincinnati, OH 45236

QUESTIONS

Please contact us at:

(tel) 513-531-2690 x1450

(fax) 513-531-0798

(email) printcomp@fwpubs.com

Visit our Web site at:
www.printmag.com

print

Division of F+W Publications, Inc.

ENTRY COU PON PRINT’s Regional Design Annual 2005

Please check entry type:
[] Single entry
[] Campaign/Series
Number of pieces in campaign ______

SUBMITTER INFORMATION

submitter’s name

CREDIT INFORMATION

design firm or agency

WEBPDF

DESCRIPTION

entry category (see categories)

web site address (for web site listing)

title of entry for award certificates

email (for web site listing)

phone number (for web site listing)

firm name art director

street address designer(s)

city state ZIP illustrator(s)

phone fax photographer(s)

email copywriter(s)
client

By submitting work and entry fees, entrants
acknowledge PRINT's right to show the winners in
PRINT’s Regional Design Annual 2005 and on its
Web site.

MAIL ENTRIES TO:

PRINT'’s Regional Design Annual
4700 East Galbraith Road
Cincinnati, OH 45236

DEADLINE: MARCH 1, 2005



